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Local Dentists Ignore Google's New 
Verification Process at Their Own Peril... 

(Go to Page 5 – If you would like to immediately go to the steps you need to take to become 

verified.) 

Introduction 

Google's new verification service is a pivotal development designed to enhance the authenticity and 

reliability of business listings on its platform. This service aims to ensure that businesses listed on 

Google are legitimate and provide accurate information. For businesses, especially dental practices, 

this verification is increasingly becoming essential. 

The verification process typically involves several steps to confirm the physical existence and 

operational legitimacy of a business. It may include submitting business documentation, undergoing 

online or phone verifications, and sometimes physical mail verification to the business address. Once 

verified, a business listing on Google gains a badge of authenticity, signalling to users that the 

information is trustworthy and verified by Google. 

For dental practices, this service is particularly relevant due to the sensitive nature of healthcare 

services and the increasing reliance of patients on online resources for healthcare decisions. In an 

era where online presence significantly impacts patient acquisition and retention, having a verified 

status on Google enhances a dental practice's credibility and visibility. It assures potential patients 

that the practice is recognized as a legitimate and trustworthy entity, a crucial factor in healthcare 

where trust and professionalism are paramount. 

Moreover, in the highly competitive healthcare market, where patients have numerous options, 

being verified on Google can be a differentiating factor. It not only boosts a dental practice’s search 

engine optimization (SEO) but also improves its overall online reputation, potentially leading to an 

increase in patient inquiries and appointments. 

In summary, Google's new verification service is a critical tool for dental practices aiming to establish 

and maintain a strong online presence, build trust with potential patients, and remain competitive in 

the digital healthcare landscape. 

 

The current digital landscape's influence on healthcare providers, especially 

in the dental industry 

The advent of digital technology has revolutionized various sectors, and healthcare is no exception. 

Today, the digital landscape exerts a profound influence on healthcare providers, with the dental 

industry being significantly impacted. The integration of digital tools and platforms has not only 

transformed the way dental services are provided but also how they are perceived and accessed by 

patients. 

In the digital age, patients are increasingly turning to online resources for healthcare information, 

provider reviews, and service options. This shift has necessitated dental practices to enhance their 
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online presence and digital engagement strategies. Websites, social media platforms, online reviews, 

and listings on search engines like Google have become vital tools in attracting and retaining 

patients. The recent inclusion of healthcare professionals, including dentists, in Google's verification 

scheme marks a pivotal development in this digital evolution. 

Google's verification for healthcare professionals serves as a bridge between digital presence and 

patient trust. It acknowledges the importance of authentic and reliable information in healthcare 

decisions. For dental practices, this verification becomes a seal of credibility, showcasing their 

commitment to professional integrity and quality care. In an industry where trust and expertise are 

key drivers of patient choice, being verified by a widely respected platform like Google significantly 

bolsters a dental practice's reputation. 

Furthermore, the digital landscape has spurred competitiveness in the dental industry, making online 

visibility and reputation management crucial. With patients often starting their healthcare journey 

with a search engine query, a verified Google listing ensures higher visibility and can be the deciding 

factor in attracting new patients. It also reflects a practice's dedication to staying abreast with digital 

advancements, fostering a perception of a modern, patient-oriented dental practice. 

In conclusion, the current digital landscape has become a critical battleground for healthcare 

providers, particularly in the dental industry. Google's verification for healthcare professionals is a 

key tool in this landscape, offering dental practices an opportunity to establish trust, enhance 

visibility, and succeed in a rapidly evolving digital healthcare environment. 

 

Importance of Online Presence for Dental Practices 

In today's digital era, an online presence is indispensable for dental practices aiming to thrive and 

expand their patient base. The importance of being online for dental practices stems from several 

key factors: 

Visibility and Accessibility: Most patients begin their search for healthcare services online. A strong 

online presence ensures that when potential patients are searching for dental services, your practice 

appears in their search results. This visibility is crucial for attracting new patients and for retaining 

existing ones who increasingly rely on online platforms for healthcare information. 

Building Trust and Credibility: Patients often gauge the credibility of a dental practice based on its 

online presence. A well-designed website, active social media profiles, and positive online reviews 

can significantly boost a practice's reputation. Moreover, features like Google's verification for 

healthcare professionals further enhance this trust, signalling to patients that the practice is 

recognized and validated by a reputable authority. 

Patient Education and Engagement: An online presence provides dental practices with a platform to 

educate their patients about dental health, treatments, and services. Informative blog posts, 

educational videos, and FAQs on a practice’s website or social media channels can help in 

establishing the practice as a knowledgeable and patient-centric provider. 

Feedback and Reputation Management: Online platforms enable patients to leave reviews and 

feedback about their experiences. This feedback is invaluable for dental practices to improve their 

services and address patient concerns. Actively managing and responding to online reviews also 

demonstrates a practice’s commitment to patient satisfaction and can positively influence public 

perception. 



3 
 

Marketing and Competitive Edge: Digital marketing strategies like SEO (Search Engine Optimization), 

PPC (Pay-Per-Click) advertising, and social media marketing can be effectively employed to reach a 

broader audience. A robust online presence helps dental practices stand out in a competitive market, 

attracting more patients and driving growth. 

Convenience and Patient Retention: Offering online services such as appointment booking, patient 

forms, and teleconsultations adds a layer of convenience for patients. This not only enhances the 

patient experience but also plays a key role in patient retention. 

In essence, an online presence is not just about being found; it's about building a relationship with 

current and potential patients. It reflects a dental practice's commitment to accessibility, 

transparency, and modern healthcare delivery, which are essential in today's fast-paced, digitally 

driven world. 

 

How patients use online searches to find and evaluate dental services 

The advent of digital technology has significantly altered patient behaviour, especially in how 

individuals seek and evaluate dental services. This shift towards online resources has multiple facets: 

Online Searches for Service Providers: The majority of patients now turn to search engines like 

Google to find dental services. Keywords related to location, service types, and specific dental 

concerns guide them to relevant dental practice websites. This reliance on online searches 

underscores the importance for dental practices to optimize their online presence through SEO to 

rank higher in search results. 

Evaluation through Online Reviews and Ratings: Before making an appointment, potential patients 

often read reviews and ratings on various platforms such as Google, Yelp, or healthcare-specific sites. 

Positive reviews can significantly influence their choice of dentist, while negative reviews can deter 

them. Patients consider these reviews as personal recommendations or warnings, making them a 

critical factor in the decision-making process. 

Use of social media for Recommendations and Insights: Patients are increasingly using social media 

platforms not just for connecting with others but also to seek recommendations and insights about 

dental services. Practices with active social media engagement can leverage this by showcasing 

patient testimonials, before-and-after photos, and informative content, thus engaging with potential 

patients more interactively. 

Websites as a Source of Credibility: A professional, well-structured, and informative website acts as a 

digital front door for dental practices. Patients often judge the credibility and quality of a dental 

service based on the appearance and content of its website. Hence, a user-friendly website with 

clear information about services, the team, and patient testimonials plays a key role in attracting new 

patients. 

Digital Tools for Convenience: Online appointment scheduling, virtual consultations, and digital forms 

have become increasingly popular, offering convenience to tech-savvy patients. This shift towards 

digital tools reflects a broader trend in patient behaviour favouring efficiency and accessibility. 

Information Gathering and Self-Education: Patients are using the internet to research dental 

problems, treatments, and preventive care. This self-education influences their expectations and 
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choices regarding dental care. Dental practices that provide educational content position themselves 

as authorities in the field, thereby attracting patients who value informed decision-making. 

In conclusion, the digital shift in patient behaviour has made online presence and digital marketing 

indispensable for dental practices. By understanding and adapting to these changes in how patients 

find and evaluate dental services, practices can effectively meet patient needs and preferences in the 

digital age. 

 

Statistics or data supporting the significance of a strong online presence for 

healthcare providers. 

Recent data underscores the critical importance of a robust online presence for healthcare providers, 

including dental practices. For instance, studies indicate that over 70% of patients begin their search 

for a healthcare provider online, highlighting the internet as a primary source for healthcare 

information. Additionally, around 60% of patients consider online reviews as crucial as a doctor's 

credentials when choosing a healthcare provider. With more than 50% of healthcare appointments 

being scheduled online, the digital footprint of a healthcare provider directly influences patient 

acquisition and retention. Furthermore, healthcare providers with active social media engagement 

see a significant increase in patient trust and communication, demonstrating the evolving role of 

digital platforms in healthcare. These statistics emphasize the need for healthcare providers to not 

only establish but actively manage and optimize their online presence to meet the expectations of 

the modern, digitally savvy patient. 

 

Overview of Google's Verification Service 

Google's verification service serves as a pivotal tool for enhancing a business's online credibility and 

visibility. This service confirms the legitimacy of a business, ensuring its listing appears in Google 

searches and on Google Maps. For dental practices, this means increased reliability in the eyes of 

potential patients searching online. Verified listings are more likely to rank higher in search results, 

making them more visible to patients seeking dental services. 

Ignoring this verification process poses significant risks. Dental practices that aren't verified may 

suffer from decreased online visibility, making it challenging for new patients to find them. This 

diminished digital presence can lead to reduced credibility, as patients often perceive verified 

businesses as more trustworthy. Consequently, non-compliance with Google's verification process 

could result in a significant loss of new patient opportunities, directly impacting the practice's growth 

and revenue. The cost implications of being less visible online are substantial, as online 

discoverability is crucial in today's digital-first healthcare landscape. Therefore, embracing Google's 

verification service is not just beneficial but essential for dental practices aiming to thrive in a 

competitive market. 

The financial repercussions for dental practices neglecting Google's verification service can be 

profound. A lack of verified online presence often leads to a reduced patient inflow, directly 

impacting the practice's bottom line. Patients increasingly rely on online searches to find and 

evaluate healthcare providers, and unverified practices risk being overlooked in Favor of verified 

competitors, leading to a significant decrease in new patient appointments and recurring visits. 
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Comparatively, the cost of undergoing Google's verification process is minimal when weighed against 

the potential revenue loss from diminished patient engagement. Verification not only enhances 

online visibility but also builds trust among prospective patients. This trust translates into increased 

appointments and sustained patient relationships, essential for a thriving dental practice. Therefore, 

investing in Google's verification process is not only a strategic move for online credibility but a 

financially sound decision to safeguard and grow patient revenue streams. 

 

Guidance on how dental practices can approach and complete the 

verification process effectively. 

For dental practices looking to complete Google's verification process effectively, it's crucial to start 

by claiming your Google My Business listing. Ensure all information is accurate and comprehensive, 

including your practice's name, address, phone number, and operating hours. Uploading high-quality 

images of your clinic and staff can make your profile more appealing. Once you submit your 

verification request, typically through a phone call or postcard, confirm it promptly. After verification, 

consistently maintain your online presence. Regularly update your listing with any changes in 

services or hours, and actively engage with patient reviews, both positive and negative, to show 

prospective patients that you value feedback. Additionally, consider posting updates or educational 

content about dental health to keep your profile active and informative. This ongoing engagement 

will not only boost your visibility in search results but also foster patient trust and loyalty. 

 

1. Create a Google My Business Account: 
Go to the Google My Business website and sign up. 
Enter your dental surgery’s name, address, and phone number. 
Choose the appropriate categories for your dental practice. 
 
2. Complete Verification: 
Verify your account via phone, email, or postcard as prompted by Google. 
For postcard verification, enter the verification code received by mail into your Google My 
Business account. 
 
3. Optimize Your Profile: 
Include detailed business information: operating hours, list of dental services, contact details. 
Add high-quality images of your practice, staff, and any specialty equipment or rooms. 
 
4. Sign Up for Google Local Services Ads: 
Visit the Google Local Services Ads webpage and sign up. 
Enter detailed information about your dental practice. 
 
5. Undergo Background Checks: 
Submit to any background checks required by Google, ensuring all professional credentials are 
up to date. 
 
6. License and Insurance Verification: 
Provide proof of professional licenses and insurance coverage as required for dental practices. 
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7. Ad Creation: 
Craft an ad focusing on your dental services, highlighting specialities or unique selling points of 
your practice. 
 
8. Set Your Budget: 
Determine a budget for your ads based on desired lead volume and available resources. 
 
9. Regularly Update Business Information: 
Keep your Google My Business profile up to date with current business hours, contact 
information, and services. 
 
10.  Manage Reviews: 
Regularly check and respond professionally to reviews on Google. Positive responses to negative 
reviews can be particularly impactful. 
 
11.  Monitor Ad Performance: 
Use Google’s tools to track how your ads are performing in terms of views, clicks, and 
conversions. 
 
12.  Adjust Budget and Bidding Strategy: 
Modify your ad spend or bidding strategy based on ad performance and lead quality. 
 
13.  Stay Informed on Google Updates: 
Keep an eye on any updates or changes in Google's policies and platform functionalities. 

14.  Utilize Google’s Insights: 

Use the insights feature in Google My Business to understand customer interactions and 

behaviours. 

 

15.  Team Education: 

Educate your staff about the importance of maintaining a positive online presence and 
encouraging patients to leave reviews. 
 
16. Use Negative Reviews Constructively: 
Analyze negative reviews to identify areas for improvement in your services. 

 

17.  Promote Special Offers: 

Use your Google My Business profile to announce special offers or events at your practice. 

18.  Engage with Your Online Community: 

Respond to queries and interact with users who engage with your profile or reviews. 

 

19.  Backup Strategies: 

Have a backup plan for managing online profiles in case of staff turnover or other disruptions. 

 

20. Adjust and Refine Your Strategies: 

 Continuously refine your online and ad strategies based on feedback and insights to improve 

performance. 

 

Remember, a well-maintained Google presence and carefully managed Local Service Ads can 

significantly enhance your dental surgery's visibility and attract more patients. 
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Conclusion 

In summary, embracing Google's verification service is not just a modern necessity but a strategic 

move to maintain competitiveness in the ever-evolving dental industry. The evidence is clear: verified 

online presence is pivotal for attracting and retaining patients in today's digital age. Ignoring this 

crucial trend can lead to diminished online visibility, weakened credibility, and a significant loss of 

potential patients. Therefore, it's imperative for dental practices to prioritize this verification process 

and continually enhance their digital presence. We urge dental clinics to act swiftly in adapting to this 

digital shift. For those seeking professional assistance or more information on navigating this process 

effectively, please feel free to contact our team. We're here to help you unlock the full potential of 

your online presence and ensure your dental practice thrives in the digital landscape. 
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