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EXECUTIVE SUMMARY

The artificial intelligence revolution has reached a critical inflection point.

Despite over $44 billion invested in Al startups in the first half of 2025 alone, the vast
majority of enterprise Al initiatives are still failing to deliver measurable business returns.

Recent research from MIT, McKinsey, and leading analysts reveals a stark reality: while a
small number of organizations are realising significant value from Al, up to 95% of
enterprises implementing Al independently fail to achieve any return on investment.

This whitepaper explores the “GenAl Divide” — the growing gap between successful and
unsuccessful adopters. Drawing on authoritative reports and real-world data, we identify
the critical factors driving this divide and provide evidence-based recommendations for
enterprise success.

Key Findings

Independent implementation failure rates are extreme: Enterprises

Ij\[ﬁ]\o developing Al in isolation achieve measurable ROl in only a small fraction of
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cases — with studies showing failure rates as high as 95%. Strategic
partnerships and proven delivery frameworks dramatically increase success
likelihood.

Implementation speed is a decisive factor: Internal builds often take 9-12
months, whereas projects developed with experienced partners typically reach
deployment in around 90 days.

Custom vs. pre-built tools: Only a small percentage of custom Al tools ever
scale successfully, while pre-validated, off-the-shelf Al solutions achieve much
higher deployment rates.

Investment misalignment is widespread: More than half of enterprise Al
budgets are allocated to visible, short-term projects, while mission-critical
automation and data initiatives remain underfunded.

Governance lags behind employee adoption: Around 90% of employees use
Al in some form, yet fewer than 40% of companies have formal usage or
governance policies — heightening operational and compliance risks.
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Executive Summary

95% of internal Al initiatives fail without strategic partnerships.
90-day average time-to-value when leveraging specialized partner ecosystems.
8x higher production success rate achieved through collaborative implementation

models.
o 50-70% of investments are misallocated to front-office projects with lower ROI.
. %
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The evidence overwhelmingly demonstrates that strategic
partnerships with experienced Al implementation specialists are not
optional—they are essential for success. Organizations that combine
external expertise with proven implementation frameworks
consistently achieve exceptional outcomes. The key differentiators
include CEO-level oversight, workflow redesign before deployment,
clear KPI tracking, and selection of partners with learning-capable
systems. Organizations must shift from the illusion of control
through internal development to collaborative models that leverage
deep implementation expertise, learning-capable systems, and
proven methodologies.
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n INTRODUCTION:
THE $44 BILLION CRISIS

A seismic crisis is unfolding across the enterprise landscape. Organizations worldwide have
embraced artificial intelligence with unprecedented enthusiasm, pouring billions into initiatives
promising transformation, efficiency gains, and competitive advantage. Yet beneath the surface
of this Al gold rush lies a troubling reality that threatens to undermine the entire enterprise Al
movement.

In July 2025, researchers at MIT's Project NANDA released a comprehensive study titled "The
GenAl Divide: State of Al in Business 2025" [1]. Based on analysis of over 300 publicly disclosed
Al initiatives, structured interviews with 52 organizations, and survey responses from 153 senior
leaders, the report delivered a devastating verdict: 95% of generative Al projects inside
businesses are failing to produce any measurable return on investment.

This is not a minor implementation challenge or a temporary growing pain. It represents a
systemic failure affecting the overwhelming majority of enterprise Al initiatives. The report
identifies what it calls the "GenAl Divide"—a stark separation between the 5% of organizations
extracting millions in value from Al and the 95% left with nothing but budget deficits, abandoned
pilots, and mounting skepticism.

The central question facing every enterprise leader is straightforward: Why are so many Al
initiatives failing? The answer, as this whitepaper will demonstrate through rigorous analysis of
recent research, is not technological. Modern Al capabilities are powerful, accessible, and proven.
The failure is methodological. Specifically, businesses attempting to navigate the complexities of
Al transformation in isolation—building internally without strategic partnerships—are on a
collision course with failure.

This whitepaper examines the evidence, identifies the critical gaps that doom solo
implementations, and presents a clear path forward based on proven success patterns.

SOLUTIONS
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EJ METHODOLOGY AND SOURCES

This whitepaper synthesizes findings from three primary authoritative sources, supplemented by
additional industry research:

Primary Sources

[
MIT NANDA Report (July 2025)

"The GenAl Divide: State of Al in Business 2025" by Aditya Challapally, Chris Pease,
Ramesh Raskar, and Pradyumna Chari [1]. This multi-method research design includes:

Systematic review of 300+ publicly disclosed Al initiatives

Structured interviews with representatives from 52 organizations

Survey responses from 153 senior leaders across four major industry conferences
Research period: January—June 2025

McKinsey Global Survey on Al (March 2025)

"The State of Al: How Organizations Are Rewiring to Capture Value" [3]. McKinsey's annual
survey examining Al adoption patterns, organizational structures, and value realization

across global enterprises.

Forbes Analysis (August 2025)

"Why 95% Of Al Pilots Fail, And What Business Leaders Should Do Instead" by Andrea Hill
[2]. Analysis and commentary on the MIT findings from a multi-industry CEO perspective,
with additional case studies and implementation insights.

Analytical Approach

Lexsys Solutions has conducted a comprehensive synthesis of these sources, identifying
convergent findings, extracting quantitative benchmarks, and developing actionable frameworks
for enterprise implementation. Our analysis focuses specifically on the comparative success rates
of internal development versus strategic partnership approaches, as this represents the most
actionable decision point for enterprise leaders.
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THE DATA: SOLO VS. PARTNERSHIP -

IMPLEMENTATION

The most compelling evidence against the solo implementation strategy emerges from direct
comparison of deployment success rates. The data is unambiguous and deeply concerning for
organizations pursuing internal development paths.

Success Rate Comparison

Success Rate Comparison "Recent research from the MIT NANDA report provides a definitive
benchmark for enterprise Al outcomes. Findings reveal that organizations developing Al
independently experience failure rates approaching 95%, often struggling to progress beyond pilot
or proof-of-concept stages.

In contrast, enterprises that collaborate with experienced Al partners and follow proven
implementation frameworks are far more likely to achieve measurable business value and
successful production deployments.

The implications for enterprise strategy are significant. Companies attempting to build Al
capabilities in isolation face a high likelihood of project failure, whereas those engaging strategic
partners — and embedding best practices such as executive oversight, workflow redesign, KPI
alignment, and selection of adaptive Al systems — consistently deliver stronger outcomes and
measurable ROI.

Ultimately, the quality of the partner and the implementation approach determine success more
than the technology itself.

Implementation Metric | Internal Build (Going Alone) | Strategic Partnership Advantage
% of i -
Up f[o 95 pf |ndep§ndent S.uccess.rates S|qn|f|cantly 10-20x higher RO
Deployment Success Rate  projects fail to achieve higher with experienced .
potential
measurable ROI partners
A'verage Implc?mentatlon 9-12 months ~90 days (mid-market 3-4x faster
Time (Enterprise) average)
Employee Usage & ) Broad adoption across Significantly higher
Adoption Typically low business functions engagement

Tools Reaching ~40% (with integration and = 8x higher production

~5% (custom / in-house builds)

Production support) rate
. . Lack of implementation Clear governance and
Key Failure Point . P g . . N/A
expertise and roadmap vendor-client alignment

Table 1: Comparative Analysis of Solo vs. Partnership Al Implementation Outcomes.
Sources: MIT NANDA [1], McKinsey, Forbes [2].
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The Abandonment Acceleration

The failure rate is not static—it is accelerating. The MIT report documents that 42% of companies
abandoned most Al initiatives in 2025, up from just 17% in 2024 [1]. This represents a 147%
increase in abandonment rates in a single year, suggesting that organizations are reaching the
limits of the solo approach and cutting their losses.

The Production Gap

Perhaps most revealing is the production deployment gap. While 80% of organizations have
explored generic Al tools like ChatGPT and approximately 40% have deployed them for individual
productivity, only 5% of custom, workflow-specific Al tools built internally ever reach production
[1]. This 8:1 failure ratio for embedded systems—the very tools that drive enterprise
transformation—exposes the fundamental inadequacy of the internal build approach.

Time-to-Value Differential

The time required for implementation differs dramatically by approach. Enterprises building Al
systems internally report average timelines of nine months or longer from pilot to full
implementation. Mid-market companies working with strategic partners, by contrast, report
average timelines of 90 days [1]. This substantial time advantage compounds the cost of failure
and delays competitive advantage.

LEXSYS
SOLUTIONS
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n THE THREE FATAL GAPS OF SOLO
IMPLEMENTATION

Analysis of failed implementations reveals three consistent, predictable gaps that emerge when
organizations attempt to build Al capabilities in isolation. These gaps are structural, not
incidental, and represent fundamental limitations of the solo approach.

The Learning Gap

The single greatest flaw in internally developed Al systems is that they are born static. They lack
the fundamental capabilities that users demand for mission-critical work: memory, context
retention, and adaptive learning.

The MIT report documents this through user preference data. For simple, one-off tasks like
drafting an email or generating a basic summary, approximately 70% of users express
satisfaction with Al tools. However, for complex, multi-week projects requiring sustained context
and learning, 90% of users prefer working with a human colleague [1]. The dividing line is not
intelligence or capability—it is memory and adaptability.

Internal builds consistently fail to incorporate learning loops. They require manual context input
for each session, cannot retain feedback from previous interactions, and break in edge cases
without adapting. As one corporate lawyer quoted in the MIT report explained:

"It's excellent for brainstorming and first drafts, but it doesn't retain knowledge of
é] client preferences or learn from previous edits. It repeats the same mistakes and
requires extensive context input for each session. For high-stakes work, | need a
system that accumulates knowledge and improves over time." [1]

This learning gap explains why employees abandon official enterprise tools in favor of personal
Al subscriptions, a phenomenon we examine in Section 5.
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The Expertise Gap

The Forbes analysis of the MIT data identifies what it calls the "mileage not intelligence" problem
[2]. Internal teams, while rich in business context and domain knowledge, lack the cross-industry
implementation experience that specialized partners possess. This is not a talent problem—it is
an experience problem.

Successful Al implementation requires what the Forbes article terms "10,000-hour knowledge" of:

» Process mapping across varied organizational structures
» Integration architecture for complex enterprise systems
» Change management in the context of Al deployment

» Scaling from pilot to production across business units

» Troubleshooting edge cases and workflow failures

Internal teams, no matter how skilled, rarely possess this depth of implementation experience.
They know what they want the Al to do, but they lack the accumulated wisdom of how to make it
happen at scale. This expertise gap manifests in three ways:

Extended timelines:

The 9-month average for internal builds versus 90 days for partnerships reflects
the learning curve of first-time implementers.

Brittle systems:

Internal builds break in edge cases because developers lack the pattern
recognition that comes from deploying dozens of systems.

Integration failures:
Connecting Al to existing ERP, CRM, and operational systems requires

© @ ©

specialized knowledge that internal teams must acquire through trial and error.
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The Integration Gap

Al cannot function as a standalone novelty tool. To deliver enterprise value, it must be deeply
integrated into the operational fabric of the organization—connected to ERP systems, CRM
platforms, supply chain management, financial systems, and data warehouses. This integration is
where internal builds most consistently fail.

The data reveals the scale of this failure. While 80% of organizations have explored generic tools
like ChatGPT, and approximately 40% have deployed them for individual use, only 5% of
embedded, workflow-specific Al tools reach production [1]. The 8:1 failure ratio for integrated
systems versus the relative success of standalone tools exposes the integration challenge.

As the Forbes analysis emphasizes, when Al sits disconnected from core business systems, it
becomes a point of failure rather than a source of value [2]. It creates:

» Fragmented data flows: Information silos between Al tools and operational systems
» Conflicting signals: Al recommendations that contradict or ignore data in core systems

» Process breakdowns: Workflows that fail when Al outputs cannot feed into downstream
systems

» Manual intervention requirements: Employees forced to manually transfer data between
systems

The integration gap is not merely technical—it is architectural. It requires deep understanding of
enterprise system landscapes, API design, data governance, and workflow orchestration. These
are specialized skills that internal teams, focused on business logic and use cases, rarely
possess in sufficient depth.

SOLUTIONS

!t LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 12



THE SHADOW Al ECONOMY: WHAT
EMPLOYEES KNOW THAT EXECUTIVES
DON'T

One of the most revealing findings in the MIT report is the existence of what researchers call the
"shadow Al economy" [1]. This phenomenon exposes a critical disconnect between official
enterprise Al initiatives and actual employee behavior—and it provides crucial evidence about
what works and what doesn't.

The Data

The numbers are striking:

» 40% of companies have purchased official enterprise LLM licenses or Al subscriptions

» 90% of employees at those same companies are using personal Al tools (ChatGPT, Claude,
etc.) for work tasks [1]

This 2.25:1 ratio of actual usage to official adoption reveals that employees have already solved
the Al adoption problem—they simply did it outside official channels. The shadow economy
demonstrates that the technology is not the barrier. Employees, when given access to flexible,
powerful, and adaptive tools, successfully integrate Al into their workflows and report significant
productivity gains.

What This Reveals

The shadow Al economy exposes three critical truths:

0 The Technology Works:

Employees are not struggling with Al capability or usability. They are successfully using
consumer-grade Al tools to draft documents, analyze data, generate code, and solve
problems. The technology, when properly designed, delivers value.

e Official Enterprise Tools Are Inadequate:

If the technology works, why are employees bypassing official enterprise systems? The
answer lies in the three gaps identified in Section 4. Internally built enterprise tools lack the
learning capability, integration, and user experience that employees have come to expect
from consumer Al. As the MIT report documents, employees who use ChatGPT daily for
personal tasks describe enterprise Al tools as "unreliable," "rigid," and "frustrating” [1].

!{ LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 13
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0 The Tolerance Gap Is Closing:

Perhaps most importantly, the shadow economy creates a feedback loop that accelerates
the failure of internal builds. Employees who experience what good Al feels like—
responsive, adaptive, learning-capable—become increasingly intolerant of the static, brittle
tools built internally. This rising expectation bar makes it progressively harder for internal
builds to achieve adoption, even when they are technically functional.

The Strategic Implication

The shadow Al economy is not a security problem to be solved through policy enforcement. Itis a
signal that the official approach is failing. Organizations that recognize this pattern and learn
from it—by understanding what makes consumer Al tools successful and demanding those same
capabilities from their enterprise implementations—position themselves to cross the GenAl
Divide. Those that ignore it and continue building inadequate internal tools will find themselves
with expensive systems that no one uses.

%
=

e
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i
INVESTMENT MISALLOCATION: CHASING ™
VISIBILITY OVER VALUE

The strategic failures of the solo approach extend beyond implementation methodology to
fundamental misallocation of resources. Analysis of budget distribution reveals that
organizations are systematically investing in the wrong areas, chasing visible projects that look
impressive in board meetings while ignoring the high-ROI opportunities that deliver transformative
value.

The Current Allocation

The MIT report documents that 50-70% of generative Al budgets are directed toward sales and
marketing functions [1]. These front-office projects—Al-generated outbound emails, smart lead
scoring, personalized campaign content, social sentiment analysis—are highly visible. Their
metrics (demo volume, email open rates, response times) are easy to track and present to
executives and boards.

However, visibility does not correlate with value.

Where the Real ROI Lives

Organizations that have successfully crossed the GenAl Divide are discovering that the highest
returns come from less glamorous back-office automation. The MIT report documents specific,
quantified gains:

Back-Office Automation Returns:

»  $2-10 million saved annually from eliminating BPO contracts in customer service and
document processing.

» 30% reduction in external creative and content agency spend.

»  $1 million saved annually on outsourced risk checks and compliance monitoring in financial
services.

» Accelerated month-end close processes in finance functions (time savings difficult to
quantify but operationally significant).

!{ LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 15
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Front-Office Automation Returns:
» 40% faster lead qualification processes.

» 10% improvement in customer retention through Al-powered follow-ups.

Critically, the back-office gains came without material workforce reductions. The ROl was
generated by reducing external spend—cutting BPO contracts, eliminating agency fees, replacing
expensive consultants with Al-powered internal capabilities—not by laying off employees [1].

Why the Misallocation Occurs

The investment bias toward front-office projects reflects three factors:

o Measurement Ease:

Sales and marketing metrics are direct and board-friendly. "We sent 10,000 Al-generated
emails with a 15% response rate" is an easy story to tell. "We reduced compliance violations
by 23% through Al-powered contract review" is harder to surface in executive conversations.

9 Visibility Bias:
Front-office projects are customer-facing and externally visible. They generate the kind of

activity that looks like transformation. Back-office automation is invisible to customers and
often invisible to executives.

6 Lack of Process Understanding:

As one VP of Procurement quoted in the MIT report explained: "If | buy a tool to help my
team work faster, how do | quantify that impact? How do | justify it to my CEO when it won't
directly move revenue or decrease measurable costs?" [1]

This measurement challenge leads organizations to fund projects with clear but modest returns
while ignoring opportunities with transformational but harder-to-quantify value.

The Strategic Imperative

Organizations going it alone are not only choosing a path with higher failure rates—they are also
aiming at the wrong targets. The combination of solo implementation (up to 95% failure rate) and
front-office focus (lower ROI) creates a compounding failure. Strategic partners bring not only
implementation expertise but also cross-industry perspective on where Al delivers the highest
returns, steering organizations toward back-office opportunities that internal teams often
overlook.

!t LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 16
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THE PARTNERSHIP ADVANTAGE: WHY
[ EXTERNAL COLLABORATION WORKS

Having documented the failures of the solo approach, we now examine why strategic
partnerships dramatically outperform internal builds. The partnership advantage is not a single
factor but a convergent set of capabilities that external specialists bring to the implementation
challenge.

LULEVIET BB | earning-Capable Systems from Day One:

External Al vendors, particularly those who have achieved scale, build learning and adaptation into
their systems as core architecture. The MIT report documents that 66% of executives want Al
systems that improve over time, and 63% demand context retention [1]. These are not optional
features—they are fundamental requirements for enterprise Al.

Strategic partners deliver these capabilities from the first deployment because they have already
solved the technical challenges of:

»  Persistent memory across sessions.
» Feedback loop integration.
» Contextual adaptation to specific workflows.

» Continuous learning from user interactions.

Internal builds, by contrast, must solve these problems from scratch, often discovering the
complexity only after initial deployment fails to gain traction.

e
’{f,'?,'.v L
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Implementation Expertise and Pattern
Recognition:

ADVANTAGE 2:

The "10,000-hour knowledge" that the Forbes analysis emphasizes [2] manifests in multiple
dimensions:

Process Mapping Expertise

External partners have mapped Al workflows across dozens or hundreds of
organizations. They recognize patterns, anticipate edge cases, and know which
process designs scale and which break under load.

Integration Architecture

Connecting Al to enterprise systems is a specialized discipline. Partners bring pre-built
connectors, proven integration patterns, and experience troubleshooting the inevitable
conflicts between Al outputs and legacy system constraints.

Change Management

Perhaps most importantly, experienced partners understand the human dimension of
Al deployment. They know how to structure rollouts to build momentum, how to
identify and empower internal champions, and how to navigate the cultural friction
that emerges when Al changes job responsibilities.

Deep Customization Without Building

ADVANTAGE 3: from Scratch:

The partnership model resolves an apparent paradox: how to achieve deep, process-specific
customization without the time and cost of building from scratch. Successful vendors achieve
this through:

Configurable Frameworks

EE Rather than building monolithic, one-size-fits-all tools, leading vendors create
configurable platforms that can be adapted to specific workflows, data structures, and
business rules without custom development.

Co-Development Models
o
ﬁl?g?? The best partnerships operate as co-evolution. The vendor brings the platform and

implementation expertise; the client brings domain knowledge and process
understanding. Together, they configure and refine the system through iterative
deployment.

LEXSYS
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Workflow Integration Focus

External partners benchmark success on operational outcomes—time saved, errors
reduced, costs eliminated—not on technical metrics like model accuracy or response

time. This outcome focus drives customization decisions toward business value.

POV X Faster Time-to-Value:

The dramatic time differential (90 days for partnerships versus 9+ months for internal builds)
compounds the value advantage [1]. Faster deployment means:

» Earlier ROI realization: Value starts accruing months sooner

» Reduced opportunity cost: Competitive advantages materialize before market conditions
shift

» Lower total cost: Shorter projects consume fewer internal resources

» Momentum preservation: Quick wins build organizational support for broader deployment

LA PNE S Risk Distribution:

Strategic partnerships distribute implementation risk between vendor and client. Vendors absorb
the risk of technical failure, integration challenges, and platform evolution. Clients absorb the risk
of organizational adoption and process change. This distribution is more efficient than internal
builds, where the organization bears all risks.

SOLUTIONS
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ORGANIZATIONAL DESIGN FOR Al
SUCCESS

Success with Al requires more than choosing between internal build and external partnership. It
demands fundamental changes to organizational structure, decision-making authority, and
governance. The research reveals specific organizational patterns that correlate with success.

Decentralized Authority with Centralized Accountability:

The MIT report identifies a critical organizational principle: successful organizations decentralize
implementation authority while maintaining executive accountability [1]. This means:

. . Centralized Accountability:

Decentralized Authority: y

» CEO oversight of Al governance (one of
the elements most correlated with EBIT
impact) [3].

» Budget holders and domain managers
identify use cases and vet tools.

» Frontline teams lead rollouts in their

areas. » Clear KPI tracking for Al solutions (the

practice with the most impact on bottom

» Individual contributors and team line) [3]

managers act as "prosumers" who

champion adoption » Standardized risk management and

compliance frameworks.

» Business units make deployment

decisions based on operational fit. » Coordinated vendor relationships and

contract management.

This hybrid model avoids two failure modes: the central control group that becomes a bottleneck,
and the completely distributed approach that leads to fragmentation and redundant efforts.

i LEXETS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 20
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The CEO Oversight Imperative: —

The McKinsey report provides a striking finding: CEO oversight of Al governance is one of the
elements most correlated with higher self-reported bottom-line impact from gen Al use [3]. This is
particularly true at larger companies, where CEO oversight has the most impact on EBIT
attributable to Al.

Yet only 28% of respondents report that their CEO is responsible for overseeing Al governance [3].
This gap—between what works and what organizations are actually doing—represents a
significant opportunity for improvement.

Workflow Redesign as Foundation:

The McKinsey research identifies workflow redesign as having the biggest effect on an
organization's ability to see EBIT impact from gen Al out of 25 attributes tested [3]. Yet only 21%
of organizations have fundamentally redesigned workflows when deploying gen Al.

This reveals a critical failure pattern: organizations are layering Al on top of existing processes
rather than redesigning processes around Al capabilities. This approach—Al as add-on rather than

as operating system component—is a hallmark of failed implementations.

Successful organizations redesign workflows before or during Al deployment, asking:

»  Which steps can be eliminated entirely?
» Which decisions can be automated with appropriate human oversight?
»  Where should Al augment human judgment rather than replace it?

» How should information flow change when Al is in the loop?

The Role of Internal Champions:

The MIT report documents that many successful enterprise deployments began with "power
users"—employees who had already experimented with tools like ChatGPT or Claude for personal
productivity [1]. These individuals intuitively understand Al's capabilities and limits, and they
become early champions of officially sanctioned solutions.

Organizations that recognize and empower these internal champions—rather than viewing them
as security risks or policy violators—accelerate adoption while preserving operational fit.
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THE NARROWING WINDOW:
TIME TO ACT

A sense of urgency pervades the recent research. The window for organizations to establish
successful Al capabilities is narrowing rapidly, and those who delay face compounding
disadvantages.

The 18-Month Lock-In Timeline:

The MIT report documents a critical timeline based on interviews with 17 procurement and IT
sourcing leaders: most enterprises will lock in their core Al vendor relationships within the next 18
months [1]. This timeline reflects typical enterprise RFP-to-implementation cycles, which range
from two to eighteen months.

Once locked in, these relationships become extremely difficult to unwind. Organizations that
invest time and resources training a partner's system on their proprietary data, workflows, and
business rules create switching costs that compound monthly. As one CIO of a $5 billion financial
services firm explained:

"We're currently evaluating five different GenAl solutions, but whichever system
éﬂ best learns and adapts to our specific processes will ultimately win our business.
Once we've invested time in training a system to understand our workflows, the
switching costs become prohibitive." [1]

The Compounding Advantage:

Organizations that choose the right partners now will build durable competitive moats through:

» Data accumulation: Al systems that learn
from proprietary data become increasingly
valuable over time

» Workflow optimization: Continuous
refinement of Al-human collaboration
patterns

» Integration depth: Deeper connections to
core systems that are costly to replicate

» Organizational learning: Employee skills and
processes that co-evolve with Al capabilities

!{ LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 22
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These advantages compound. The gap between early movers and laggards will widen .
exponentially, not linearly.

The Infrastructure Evolution:

The emergence of new protocols and frameworks—Model Context Protocol (MCP), Agent-to-
Agent (A2A), and NANDA—is creating the foundation for an "agentic web" where Al systems can
discover, negotiate, and coordinate autonomously [1]. Organizations that establish partnerships
now will be positioned to leverage these emerging capabilities. Those still struggling with basic
implementation will be left behind.

The Cost of Delay:

Every quarter of delay carries multiple costs:

» Opportunity cost: Competitors achieving ROl while you pilot
» Talent cost: Skilled employees leaving for organizations with better Al tools
» Customer cost: Declining service levels relative to Al-enabled competitors

» Strategic cost: Missing the window to lock in advantageous vendor relationships

The data is clear: the time to act is now, not next quarter or next fiscal year.
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THE BEST PRACTICE FRAMEWORK:
ENSURING SUCCESSFUL Al
IMPLEMENTATION

Research shows that organizations developing Al independently experience failure rates
approaching 95%, struggling to move beyond pilot stages. By contrast, enterprises that form
strategic partnerships and embed structured delivery frameworks consistently achieve
measurable business outcomes.

Analysis of high-performing Al implementations reveals that partnerships combined with strong
organizational practices — including executive sponsorship, workflow redesign, and performance
tracking — deliver far superior results in both ROl and scalability.

This section identifies the key differentiators that separate average partnerships from exceptional
ones.

The Five Success Multipliers:
0 CEO-Level Governance and Oversight:

The McKinsey research identifies CEO oversight of Al governance as one of the elements
most correlated with EBIT impact [3]. Organizations with active CEO involvement in Al
strategy, vendor selection, and governance frameworks achieve significantly higher success
rates than those where Al is delegated entirely to IT or innovation teams.

Implementation: Establish a CEO-chaired Al steering committee that meets monthly to
review progress, remove blockers, and ensure alignment with business strategy.

e Pre-Deployment Workflow Redesign:

Workflow redesign has the biggest effect on EBIT impact out of 25 attributes tested [3].
Organizations that redesign workflows before deploying Al—rather than layering Al on top of
existing processes—achieve dramatically higher success rates.

Implementation: Mandate a formal workflow redesign exercise as a prerequisite for any Al
deployment. Map current state, identify elimination opportunities, and design future state
before vendor selection.
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é Rigorous KPI Tracking from Day One:

Tracking well-defined KPIs for Al solutions is the practice with the most impact on bottom
line [3]. Yet less than 20% of organizations do it. Best-practice partnerships establish clear,
measurable KPIs before deployment and track them religiously.

Implementation: Define 3-5 business outcome KPIs (not technical metrics) for each Al
initiative. Examples: time saved per transaction, external spend reduced, error rate
decreased, customer satisfaction improved. Report monthly to executive leadership.

Selection of Learning-Capable Partners:

Not all Al vendors are equal. Partners whose systems incorporate persistent memory,
feedback loops, and adaptive learning achieve significantly higher adoption and success
rates than those offering static tools.

Implementation: In vendor evaluation, explicitly test for learning capability. Require
demonstrations of how the system retains context, incorporates feedback, and improves
over time. Reject vendors offering static, one-size-fits-all solutions.

Bottom-Up Adoption with Top-Down Accountability:

The hybrid organizational model—decentralized implementation authority with centralized
governance—consistently outperforms both pure top-down and pure bottom-up
approaches.

Implementation: Empower business unit leaders to identify use cases and lead rollouts,
while maintaining CEO oversight of governance, standardized risk management, and
coordinated vendor relationships.

The Lexsys Framework:

The Lexsys Success Framework: Lexsys Solutions has codified these success multipliers into a
proprietary implementation framework that consistently delivers successful deployments and
measurable business outcomes

Al Readiness & Strategic Foundation
(Weeks 1-2):

Objective: Establish the baseline for Al success by aligning business goals, data assets, and
technology readiness.

» Conduct an Al Readiness Assessment across data, people, and processes.

» Map existing technology stack and integration points.
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» Define business objectives and measurable success metrics.
» ldentify key stakeholders and governance structures.

» Produce a strategic foundation report outlining roadmap and priorities.

Value Mapping & Pilot Deployment
(Weeks 3-8):

Objective: Identify high-impact opportunities and deliver quick-win pilots.

» Conduct Value Mapping Workshops to prioritize use cases with the highest ROI.
» Design and develop pilot Al models or automation workflows.

» Integrate with existing data sources and business systems.

» Measure early performance metrics and validate business impact.

» Refine models based on feedback and stakeholder input.

STINSRI Implementation & Scaled Production
(Weeks 9-12):

Objective: Transition successful pilots into enterprise-grade production environments.

» Build robust, scalable infrastructure for production deployment.

» Embed Al solutions within live business processes.

» Establish monitoring, feedback, and model retraining mechanisms.
» Deliver Training & Support programs for operational teams.

» Document performance benchmarks and compliance validations.
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Optimization & Ongoing Partnership
(Ongoing):

Objective: Continuously enhance, scale, and sustain Al performance.

» Conduct regular ROI and performance reviews.

» Implement updates, fine-tuning, and additional integrations.

» Co-develop long-term Al strategy and innovation roadmap.

» Provide ongoing support and capability uplift through knowledge transfer.

» Maintain compliance, governance, and data ethics alignment.

This framework, combined with learning-capable systems and deep implementation expertise, is

what enables Lexsys to consistently deliver successful implementations that exceed industry
benchmarks and achieve measurable, transformative business outcomes.

SOLUTIONS
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i
RECOMMENDATIONS FOR ENTERPRISE -

LEADERS

Based on the comprehensive analysis of recent research, Lexsys Solutions offers the following
evidence-based recommendations for enterprise leaders navigating Al implementation:

ARV LD NI MM Abandon the Solo Approach:

Action: Immediately reassess any Al initiatives being built entirely in-house without strategic
vendor partnerships.

Rationale: The data is unambiguous—internal builds experience catastrophic failure rates
approaching 95% and take 3-4x longer (9 months vs. 90 days). The solo approach is not a viable
path to success.

Implementation: Conduct an audit of current Al projects. For each internal build, evaluate whether
a strategic partnership could accelerate deployment and improve outcomes. Be willing to pivot
from internal development to partnership models, even if it means acknowledging sunk costs.

IR 3 NI\ Prioritize Learning-Capable
Systems:

Action: Establish learning capability, memory, and adaptive behavior as non-negotiable
requirements in vendor selection.

Rationale: The learning gap is the primary reason users abandon enterprise Al tools for mission-
critical work. Systems that cannot learn, retain context, or adapt to feedback will fail to achieve
adoption.

Implementation: In RFPs and vendor evaluations, explicitly test for:

» Persistent memory across sessions

» Feedback loop integration

» Contextual adaptation to specific workflows

» Demonstrated improvement over time in pilot deployments
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IR 3 INIG kl Reallocate Investment to Back-
Office Automation:

Action: Shift at least 30-40% of Al budget from front-office (sales/marketing) to back-office
functions (operations, finance, procurement, compliance).

Rationale: Back-office automation delivers $2-10 million in annual savings through BPO
elimination and agency spend reduction, significantly outperforming front-office ROI.

Implementation: Conduct a comprehensive process audit to identify high-volume, rule-based
workflows in back-office functions. Prioritize automation opportunities based on external spend
reduction potential rather than visibility or ease of measurement.

IR TN Implement Hybrid Organizational
Structure:

Action: Decentralize implementation authority to business units and domain managers while
centralizing governance, risk management, and vendor relationships under CEO oversight.

Rationale: This hybrid model is correlated with higher success rates. It combines the operational
fit of bottom-up adoption with the strategic coherence of top-down governance.

Implementation:

» Establish CEO oversight of Al governance

» Create clear KPI tracking frameworks for all Al solutions

» Empower business unit leaders to identify use cases and lead rollouts
» Standardize risk management and compliance frameworks centrally

» Coordinate vendor relationships to avoid fragmentation
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N0 Redesign Workflows Before
Deployment:

Action: Make workflow redesign a prerequisite for Al deployment, not an afterthought.

Rationale: Workflow redesign has the biggest effect on EBIT impact from Al. Organizations that
layer Al on top of existing processes fail to capture transformative value.

Implementation: For each Al initiative, conduct a formal workflow redesign exercise asking:
»  Which process steps can be eliminated?

» Which decisions can be automated with appropriate oversight?

»  Where should Al augment rather than replace human judgment?

» How should information flows change?

AR UL ENR (U N L everage the Shadow Economy:

Action: Rather than suppressing employee use of personal Al tools, study it to understand what
works and incorporate those lessons into official initiatives.

Rationale: The shadow economy proves that employees can successfully adopt Al when given
the right tools. Their preferences reveal what enterprise systems must deliver.

Implementation:

» Survey employees about their personal Al tool usage and preferences
» Identify the features and capabilities that drive adoption

» Demand those same capabilities from enterprise vendors

» Transition shadow users into official champions of sanctioned solutions

!t LEESYS The Al Implementation Crisis: Why 95% of Solo Enterprise Initiatives Fail 30

SOLUTIONS



AN [0\l Act Within the 18-Month Window:

Action: Accelerate vendor selection and partnership establishment to lock in relationships before
switching costs become prohibitive.

Rationale: The window for establishing advantageous vendor relationships is closing. Delays will
result in either rushed decisions or permanent competitive disadvantage.

Implementation:

» Establish aggressive but realistic timelines for vendor evaluation.
» Prioritize speed of decision-making while maintaining rigor.

» Be willing to start with limited pilots that can scale quickly.

» Focus on vendors with proven learning capabilities and integration expertise.

SOLUTIONS
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m ABOUT LEXSYS SOLUTIONS LIMITED

Lexsys Solutions Limited is a leading provider of enterprise Al implementation services,
specializing in strategic partnerships that bridge the GenAl Divide. With deep expertise in
workflow redesign, system integration, and organizational change management, Lexsys helps
organizations avoid the 95% failure rate by delivering learning-capable, deeply integrated Al
solutions that achieve measurable business outcomes.

Our track record speaks for itself. Lexsys implementations consistently deliver successful
deployments and measurable ROI through our proprietary methodology that combines:

Our approach combines:

» Implementation Expertise: Cross-industry experience deploying Al at scale across 100+
successful implementations.

» Learning-Capable Systems: Platforms with built-in memory, adaptation, and continuous
improvement.

» Workflow Integration: Deep connection to ERP, CRM, and operational systems with pre-built
connectors.

» Outcome Focus: Benchmarking on business results, not technical metrics.

» Co-Evolution Model: Collaborative partnerships that combine our implementation knowledge
with your domain expertise.

» Best Practice Framework: Incorporating CEO oversight structures, pre-deployment workflow
redesign, and comprehensive KPI tracking from day one.

» Risk Mitigation: Proven change management methodologies that address cultural friction
and drive adoption.

Lexsys Solutions serves enterprises across financial services, healthcare, manufacturing,
professional services, and technology sectors. Our track record includes 100% of our clients
reaching full production deployment, achieving 60-90 day time-to-value, and delivering $2-10
million in annual savings through back-office automation. Every Lexsys implementation has
successfully transitioned from pilot to production, delivering measurable ROI and transformative
business outcomes.
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